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is a stand-alone method that involves an in-depth investigation of a phenomenon within its interviews. Drawing on data generated for a study that focused on the match-day experiences 27 and spatial location of Everton fans, this paper describes the process of travel to and subsequent and thoughts did not need to be furtive, and was seen as acceptable fan behaviour by those 23 around the researcher. Using a mobile device with in-built photographic capabilities had the 24 added benefit of allowing events to be recorded "in multiple modalities" (Yin, 2011: 161) .
25
This research also involved 25 semi-structured interviews with participants aged 26 between 20 and 70. Of those interviewed, fifteen were male and ten were female. One 27 participant had a physical disability, and two of the participants were mothers to young sampling' where suitable participants were sought out to discover, understand, and gain insight 1 about a particular phenomenon (Merriam, 1998) . As the research became more refined in its 2 focus, the 'maximum variation purposeful sampling' technique was applied to refine and guide 3 the types of participants that were recruited.
4
What became apparent was the diversity in the football crowd with notable differences 5 in fans that were not entirely influenced by just gender and age. As a result of this observation, 6 the researchers shifted to recruiting fans, such as family fans (identified as mixed-gender 7 groups of adults and children), whose match-day experiences have often been overlooked 8 (AUTHOR A, 2018 in press). This adaptability enabled the research to expand on the typical 9 framework of sports fandom that homogenises the sports crowd as a single unit. The aim of 10 utilising this approach was to build on such work, by examining a wider spectrum of fans on 11 match-day, rather than focusing primarily on one fan type. Whilst this approach has limitations, 12 including lacking Geertzian's (1973) 'thick description' of one subcultural group that is 13 favoured by many football scholars, in many ways its breadth, as will be explained later in this 14 paper, gave a voice to fans that have typically been silent in academic literature. County Road sits just behind Goodison and is an iconic and revered space for Everton fans.
28
The street is lined with pubs and a variety of take-away shops, grocery stores and directions, and no fans were observed taking photos of the landscape. Perhaps this is not that 1 surprising considering it is not a particularly attractive streetscape. In fact, some fans actively 2 avoided the street due to the unappealing streetscape or because it was considered to be 'too 3 busy' and/or 'full of young drunk people'. As Cathy notes, physically marginalised and restricted to the front section, they are symbolically marginalised 8 as will be detailed below.
9
The power dynamics of sports knowledge, as Messner (1988) boundaries translate informally into influence and authority that further strengthened the 18 masculine boundary that exists in this space (Cohen, 1985) . However, this is not to say that fans, authentic fans 'should be merely supporting the team' and not engaging in that type of 31 activity (Pearson, 2012: 179) . As a consequence, official fan zones remain on the 'other side They become sites for resisting, overcoming and negotiating power.
23
To conclude, this paper illuminates the largely overlooked socio-spatial element 24 inherent to sports fandom. In doing so, we have also addressed a gap in our understanding of 25 spatiality -namely the geography of sport (Molw & Towner, 1995; Pavlidis, 2018 
